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Feasibility Study on the Chain Pharmacies into Medical E-commerce Field
WANG Jian-hua', WU Jin’(1.Ningbo Siming Pharmacy Co., Ltd., Zhejiang Ningbo 315000, China; 2.Zhejiang
Pharmaceutical College, Zhejiang Ningbo 315000, China)

ABSTRACT OBIJECTIVE: To explore the feasibility of chain pharmacies into medical E-commerce field. METHODS: The cur-
rent status of medical E-commerce, entry mode, and influencing factors were introduced to analyze the feasibility of chain pharma-
cies into medical E-commerce and the problems. RESULTS & CONCLUSIONS: There were many factors that could affect the
chain pharmacies into medical E-commerce, including chain management mode, brand competitiveness, distribution capabilities,
operating funds, propaganda techniques; in the E-commerce process, chain pharmacies had advantages on choosing third-party plat-
form, B2B, B2C or internet information site that based on publishing the medicine information; brand competitiveness was helpful
to cultivate consumer loyalty, and then advocated consumers to purchase online; professional distribution team can facilitate fast on-
line delivery. But there are still some problems, including high costs and promotion pressure, difficult cultivation of senior manage-
ment personnel and consumer trust and consumption habit. It is suggested that chain pharmacies could reduce costs by cooperating
with the E-commerce platform providers. By increasing the online and offline means, data analysis method was used to integrate re-
sources and achieve the goal of high-speed communication and information sharing by combination of microblog, WeChat and other
new media; reforming the natural mode, chain pharmacies can change inherent mode and staff structure and increase training inten-
sity and breadth; cultivating the consumer trust, chain pharmacies can also take advantage of physical stores, improve the real expe-
rience and consumers’ confidence and guide consumers to choose online pharmacy.

KEYWORDS Chain pharmacies; Medical E-commerce field; Feasibility
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Problems and Countermeasures of Prescription Drug in Retail Pharmacies
LIN Fei, LI Qi-ming(Jining Medical University, Shandong Rizhao 276826, China)

ABSTRACT OBIJECTIVE: To investigate the problems of 3 types of retail pharmacies (city chain pharmacies, city monomer
pharmacies and town pharmacies) in prescription drug sales and management, and promote the development of drug classification
management system and rational and safety drug use. METHODS: According to questionnaire and field investigation, the sales of
60 retail pharmacies in Zaozhuang from Apr. to May in 2014 were surveyed and suggestions were presented. RESULTS & CON-
CLUSIONS: Among the 60 retail pharmacies, there were 20 city chain pharmacies, 20 city monomer pharmacies and 20 town phar-
macies. Only 14 pharmacies (23.3% ) sold prescription drugs as the prescriptions and 3 city chain pharmacies (5.0% ) had pharma-
cists to audit prescription. The antibiotics, special management drugs and prescription drugs were not in line with the related require-
ments. There still exist many irregularities in the management and sales of prescriptions drugs in retail pharmacies. It is suggested to
improve the drug classification management system and strengthen the monitoring of retail pharmacies to insure the rational and
safe drug use.

KEYWORDS Retail pharmacies; Prescription drugs; Illegal sales; Drug classification management

CibT7 5 FAEAE D7 25 3 KA BRIME) T 20004 1 H T HGE  SCERA IR SERIRIHEAT 1R, R A 25 1 e 4k T 25 89 5
IEALIEEASCAH 144, HARA H MR L2 AR AR R, I X 5 S, DU G B e 2y,
S50 7 T A SR s P 2 N A AL T 2 B SRR AL 2 o S R B A R
D G2V RGBS RE Y. e 2T AR 1 EAEREETEE
ZFAG LB AL T 25, U R R R A SEH T 2014 4F 4—5 TR ST S 007 1, PR U
=GR FRVEE 2R 2SRRI A R 2R SEAL Tr 2, oW 0 24 5 (M Ab Ty 254 B 1 A

C BT\ P B (R P B AR\ B AP A P AP A L B AP A P B AR\ B AP AP P B AP\ P AP\ B AP A\ B A (L \B B U\ AP A\ P AP A\ P A\ P AP\ P B A

B2 R IR 245 LA AR AT [5] 2ol F el 24 vy 18 95 19 I R BLR B bEat 47 1] B A%
BTk LE 5 ES7,2013,19(3):71.
[1] #RKPHEXELGIUR a5 RS g (6] THUCHSREERSE KE ML ANREE TR
(Ipsos) % i 3T 24 i W47 4 43 H7 D). 7 45 9 %2, 2013 #1,2010:159-172. ‘
(6).16. (7] FRI EHRAEREL K5 MLALA  NREEEE AR

. Y " #,2012:22-33.
[2] W5E5E, AR L RTHHUC R Bl G AL 201 } ‘ .
42353 000424[;\1],%;;‘,%::%;& 2014_T2_10(T)3). [81 UHCHE B2y AT AR R [T]. = 223X, % &, 2008,

o fteTi % . 5(3):30.
[31 G A ah 2y b B A B ). 4 4% & 39 [EB/OL].[2014— e i .
I%(» . "‘: = . L 5 P /\ﬁ:iﬂ S
12-22]. http://appl.sfda.gov.cn/datasearch/face3/base.jsp? 91 MBI )0 TR 6 1R R 2 U

WA HT[IN. 3% B F) L, 2008,7(5) : 24,
tableId=96&tableName=TABLE96&title= [ I 2 JE & e N N .
10 HRE e L HE I 2 TETE I T R
beld=139468294509280829793942689586. [10] il , MR ST FIETA AR L2505 AT R R

I kb 25 L FOHI P B2 ¥,2013,27(2) : 142.
[4] En_\Lﬁ&E%%?ﬁ%ﬂ@@mﬂbﬁ\ﬁﬂjﬂiﬁj’ﬁL [11] ﬁ&&g%ML%%{ﬁﬁﬁfﬁﬁﬁE%%ﬁ&E

R[] B & 242 8:46,2013,16(3): 71. SROLY E 2 4,2011,22(13) 1 160.
S PRI R WFSEUTI  EERAE  BE AR R (A H #9:2015-01-03  #&[1] H #1:2015-03-02)
0633-2983695, E-mail: linfei00@126.com (%% #/N%S)

- 2302 - China Pharmacy 2015 Vol 26 No. 16 hEZEE 201055 655 164



