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Investigation and Research on Influential Factors and Behavioral Characteristics of Online Drug Purchase:
Taking Ningbo as an Example
ZHAO Jing(School of Business, Zhejiang Pharmaceutical College, Zhejiang Ningbo 315100, China)

ABSTRACT OBIJECTIVE: To provide evidence and reference for online pharmacy business and government policy
adjustment. METHODS: Taking Ningbo as an example, intercepting questionnaires survey was conducted in major drugstores
and major commercial centers. The influential factors of online drug purchase, specific reasons of not purchasing drugs online,
online drug purchase “5W1H" behavior characteristics and influential factors of purchase decision were investigated. The data
processing was conducted by using EpiDate 3.1 and SPSS 19.0 software. RESULTS: A total of 700 questionnaires were issued,
and 660 valid questionnaires were collected with effective recovery of 94.29% . Educational degree of the respondents, internet
frequency and online shopping frequency had significant impact on whether purchased drugs on the internet (P<<0.05), while
gender, age, place of residence and type of medical insurance had no significant impact on it (P>0.05). Among specific
reasons for not purchasing drugs online, score decended by the order of worrying about the safety of purchasing drugs online,
worrying about the logistics and after-sales service, can not get professional medical and pharmaceutical care. Among the
characteristics of network drug purchase behavior, 50.2% of respondents purchased drugs online out of the cheapness; 41.2%
buying goods that were not available locally; Tmall and Jingdong mall were the main way to buy, accounted for 78.9% and
44.2% , respectively. Within the last 6 months, online purchasing less than 5 times accounted for 72.4% , and the amount less
than 300 yuan accounted for 57.3% . Most respondents expected to pay by Alipay and medical insurance card, each accounted
for 53.8% . Among decision-making influential factors, score decended by the order of commodity factor, after-sales service
and logistics, shop and business qualification, professional service; price factor scored the lowest. CONCLUSIONS: The
higher educational degree, internet frequency and online shopping frequency, the more inclined to online drug purchase. Low
trust, logistics and customer service difficult to guarantee and inability to get professional service are main reasons for not
purchasing drugs online. The characteristics of online drug purchase manifest as low amount, low frequency and si .
Great attention is paid to the nature of drug properties, the business qualification, after-sale rights prot tics
efficiency, when the consumer decides to buy. It is suggested to improve online pharmac

us ess ated pollcy

adjustment by forming differential marketing model, strengthening consumer confide ultivating consumptlon habits,
strengthening after-sales guarantee and logistics construction, choosmg suit ‘ﬂa and Professional development,
avoiding vicious price-cutting competition.

KEYWORDS Online pharmacy; Online drug purchase; Purc
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Fig 1 The influence degree of specific reasons for not
purchasing drug online
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Fig 2 The influence degree of influential factors for

online drug purchase decision-making
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Establishment and Practice of Information Management Platform for Cancer Pain and Chronic Pain Pa-
tients in Qutpatient Department

GONG Xiaoying, MA Jingjing, YU Xun, CHENG Jiao,ZHENG Xiaoxian(Dept. of Pharmacy, the First Affiliated
Hospital of Soochow University, Jiangsu Suzhou 215006, China)

ABSTRACT OBIJECTIVE: To complete standardized management and follow-up for the cancer pain and chronic pain patients in
outpatient department. METHODS: Information management platform was designed and established for cancer pain and ch i in
patients in outpatient department, including information entry, information inquiry, prompt for drug dlspen51 nc e
unified management and regular scanning and removing excess medical records. The procedure of prescribing gs for first

visiting, subsequent visiting and follow-up patients was introduced. File management and pre ipfion r nalty efore and after the

establishment of information platform were compared. The adoption of pharmaci 0 after the establishment of
information platform were counted. RESULTS: Compared with hefore ablish
problematic profiles decreased from 42.96% to 7.06% (P<<0.05 at

(P<<0.05). Pharmacists provided a total of 1 542 recommendagio

of the pharmaceutical recommendations wd§
platform can manage the outpatie ’mhx ctively and improve the rationality of the prescription. Meanwhile, the pharmacists

have played an importantgol§ in tl@ reatment for outpatients.
tights; Narcotic drugs; Pharmaceutical care; Information

nt of information platform, the ratio of
ional prescription decreased from 4.39% to 1.19%
e patients with poor pain control and ADR. The adoption rate

NCLUSIONS: The cancer pain and chronic pain information management
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