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Investigation and Analysis of the Behavior of OTC Drugs Purchase among Residents
GONG Hui, LI Ying(School of Public Health Management, Guangzhou Medical University, Guangzhou 510182,
China)

ABSTRACT OBIJECTIVE: To explore the behavior characteristics of over-the-counter (OTC) drugs purchase among residents,
and to provide suggestions for government administration and marketing management of enterprises. METHODS: Questionnaire sur-
vey was conducted among residents from districts of Guangzhou, and results of survey were analyzed statistically. RESULTS: 317
questionnaires were sent out, and 300 valid questionnaires were collected with effective recovery rate of 94.64% . Results of survey
showed that 51.00% respondents did not clearly understand the significance of OTC drugs, 30.00% didn’t know the difference of
prescription drugs and OTC drugs completely; 89.00% and 73.00% preferred to purchase cold medicine and heat-clearing and de-
toxifying drug, respectively; 87.00% mainly purchased OTC from drugstores; 73.00% and 63.00% mainly considered about cura-
tive effect and brand when they were buying the OTC product, respectively; moreover, 76.00% approved the importance of the
medical brand; 68.00% continued to purchase OTC brand products which had been purchased before. CONCLUSIONS: The resi-
dents focus on therapeutic efficacy, safety and credibility of manufacturers and believe that the quality of brand products can be
guaranteed, when they purchase OTC; but they didn’t completely trust the advertisements of OTC products. At the same time,
they are tolerant towards OTC brand products.
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Tab 1 The sex and age composition of respondents

R AF N Hoil, %
R
Bk 132 44.00
Ik 168 56.00
I
0~18% 9 3.00
19~39% 201 67.00
40~59% 84 28.00
=60% 6 2.00
&it 300 100.00
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Tab 2 The monthly income and yearly medical expenses

of respondents[number (%) |

- LN "
T <10007¢  1000~50005C >5000~100007C >100007C Bir
<10007C 129(62.32)  39(18.84) 24(1159) 15(7.25)  207(69.00)
1000~50007C  9(11.54)  15(19.23) 30(38.46) 24(30.77)  78(26.00)
>5 000G 0(0) 3(20.00) 6(40.00) 6(40.00)  15(5.00)
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FHAE 1000 JC LR, 78 44 (26.00 % ) ¥ I8 25 25 4F B2 7 2% P 7
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Tab 3 Main types of OTC drugs purchased by respondents

P N L, %
R 2 267 89.00
HILRG 57 19.00
HES 219 73.00
R I 156 52.00
Uz 129 43.00
ARz 18 6.00
i 81 27.00
DIz 6 2.00
bty 27 9.00
Rfdh 48 16.00
Jifth 15 5.00
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Tab 4 The considered factors of respondents when they

purchase OTC drugs

I PN Hefl, %
g 219 73.00
AR 189 63.00
mpi 141 47.00
i 111 37.00
HRR 12 400
lES 45 15.00
7= R 51 17.00
R i 120 40.00
AR ERN 18 6.00
Pl 63 21.00
ERRS 9 3.00
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Tab 5 Reasons for the advantage and influence of OTC
brand products[number( %) |

B OTC= IS RN &% W AEE it

RN E T IE YN 18(60.00)  9(30.00)  3(10.00) 30(100.00)
RS R/ T EE R 18(100.00)  0(0) 0(0)  18(100.00)
AT 2 7 AT 75(80.65)  18(19.35) 0(0)  93(100.00)
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