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Analysis of Online Drug Purchase Behavior and Research of Marketing Strategy Based on the Particulari-
ty of Demand

ZHAO Jing(Dept. of Operating Management, Zhejiang Pharmaceutical College, Zhejiang Ningbo 315100, Chi-
na)

ABSTRACT OBJECTIVE: To put forward marketing strategy for online pharmacies. METHODS: The hierarchy and particularity
of drug demand were analyzed by using Maslow’ s hierarchy needs theory; combined with the characteristics of online common
product purchase, the features of online drug purchase behavior were analyzed to put forward marketing strategy for online pharma-
cy. RESULTS & CONCLUSIONS: Drugs meet the physical needs firstly; therefore, the particularity of drug demand manifests as
following aspects, as highest priority, non fungible thing, uncertainty, urgency, passivity, goal directness, accurate demand. Com-
pared with online common product purchase, online drug purchase shows unique characteristics, mainly reflecting as high risk per-
ception and involvement, rationality, seeking effective information actively, strong decision-making dependence, pursuit of conve-
nience, safety, loyalty, price-sensitive, etc. Online pharmacies can provide proof of qualification, use the store to promote, pay at-
tention to user evaluation management, perfect after-sale protection policy and so on to reduce the perceived risk. Online pharma-
cies also should focus on publishing function and practical information, and displaying product comprehensively. They should en-
hance professional pharmaceutical care and skill training, and focus on emotional care. Also they should strengthen membership
management to maintain customer loyalty, and innovate marketing strategies to maintain price competitiveness.
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Fig 1 Decision process of consumer’s purchase behavior
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