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Study on the Effect of Price Change on the Market Share and Market Price of Pharmaceutical Enterprises in
China

XU Wei, LI Meng-jiao (School of International Pharmaceutical Business of China Pharmaceutical University,
Nanjing 211198, China)

ABSTRACT OBIJECTIVE: To research the effect of price change on pharmaceutical enterprises in China to improve the assess-
ment of drug pricing. METHODS: Market share, competitive products’ price and substitutes of the elasticity of drug price were an-
alyzed to receive the effect of price change on pharmaceutical enterprises. RESULTS: The market share of homogeneous drugs for
a same disease had positive correlation with price change, that is to say, if raised the price, its market share was on the rise; in
terms of the effects on the price of competitive products and substitutes, the drug price change in an enterprise had a positive effect
on the price of competitive products and substitutes. CONCLUSIONS: Price change of drugs has effect on market share and the
price of competitive products and substitutes. Therefore, according to the price index, the enterprise can predict the market share
and the price of competitive products and substitutes to assess the effect of drug quotation on the enterprise itself and external envi-
ronment.
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Tab 1 Regression analysis of drug price and market share
in subgroups
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Tab 2 Regression analysis of drug price and market share
of different kinds of medicines
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